GOOGLE+: Using It Effectively
Purpose of Google+: To share publicly and to build a following, a business tool. It is designed to be a collection of professionals from many disciplines who discuss, engage, disagree, and collaborate in their field of interest. Now has more than 500 million active users per month.
Google Authorship: Designed to help writers get more traffic. Allows you to link your identity to every blog post you write. Prior to this new part of Google, Google had no way to spot the connection between all of your posts, used to reflect your track record in its rankings.
Unique Google+ URL: Every Google+ user has a unique 21-digit ID that appears in similar URLs in Google+. To find your ID, bring down the main menu at the top-left of the Google+ interface and click the “Profile” link.
Basic Terminology
+1 button: A method of positive reinforcement on Google, saying everything from “I have seen it” to “I like it”, etc.

+Mention: Inserting someone’s name in a post or comment by first typing the “+” symbol. This alerts the person to the post and provides a link to their profile.
Circles: Allow you to segment your audience into topic-specific groups. Examples: copywriters, fiction writers, humor, family. You can share content to specific circles or to all circles.
Extended Circles: Consist of everyone in your Circles, plus everybody in their Circles.
Googleverse: Where all the action happens, a collective term describing all Google services where interaction happens.
Hangouts: Real time video conferences for up to 10 devices for normal folks; 15 for Google Enterprise clients.

Hangouts On Air: Like your own personal TV station. You can choose to make a recording and broadcast it live on Youtube! On Air Hangouts.

Hashtags: Like Twitter, you can use #hashtags to apply a topic to your posts and make them searchable by that #hashtag.
Home Stream: Same as the “All” stream.
Page: These are for businesses, groups, interests, or for entertainment purposes.

Ping: Getting someone’s attention on Google+ by +mentioning them.
Post: A message you send out in the form of text, an image, a link, a video, etc.
Profile: Describes real people in personal profiles. Should have a good, recognizable headshot.
Shares: People spreading a post through the Googleverse.

Stream: The flow of posts from your Circles.
Tips for Authors Using Google+
· Create a bio of who you are, what you do, why you are on G+. Be sure to weave keywords into the bio.

· Connect your Google+ profile with your blog’s homepage and your blog to Google+.

· Build relationships by following people you know and want to know.

· Join communities or create a community. Examples: Freelance Writers

· There is no maximum post length as in Twitter or Facebook.

· Posts made on Google+ receive higher visibility in Google searches than material from any other social network.

· Post quality content on a regular basis.

· Write a blog post about your Google+ Page.

· Create original posts, share links, and re-share content by other G+ users.

· Post articles, short stories, photos or videos, giving the sources for materials you post.

· Writer resource-type articles with lots of links, link back to your blog for additional resources.

· Leave comments on posts and photos.

· Sign up for Google Authorship to have authorship information show up in search results along with content you’ve created.

· Announce book launches and book signings with the Event-Planner, including a map.

· Hold author reading via Google+ Hangouts.

· Use Google+ as a blog substitute.

· Use a Google+ dashboard for grouping your saved searches, bookmarking articles, and identifying topics you want to know about.

· Publish your press releases, testimonials, and news.

· You can create a separate page for each of your books to show images and book covers, be sure to include links to Amazon, B&N, etc.
Your Basic Google+ Profile
· Upload a rich snippets-friendly profile photo or a professional-looking cover image.

· Story Section: This is the most prominent section on your About page.

· Tagline: The most important item because it is shown beneath your name on the hovercard, the floating panel that appears when someone mouses over a link to your Google+ profile. In just a few words, it explains who you are and why it matters to them.

· Example: Mike Elgan The world’s only lovable technology journalist
· Introduction: Your opportunity to explain who you are at a greater length. You can include custom formatting and external links, including linking to your blog or some of your most popular posts. Mention your specific areas of expertise.

· Example of fully using the Introduction section:
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· Key Influencers in Circles: Add some of the main influencers in your niche to your Circles, even by creating a new circle called “Influencers” for that purpose.
· A selection of the people in your circles is displayed on your About and Posts pages, so it’s important to have something there.

· Updates from those people will start appearing in your stream, which helps you keep track of what your target influencers are to on Google+.

· To find the big names on your mental hit list, type into the “Search for people, pages or posts” box at the top of the Google+ interface to find their user profiles.

· Or to discover influential Google+ users by topic, try Recommended Users http://www.recommendedusers.com/ 

· Or to search by popularity or geographical location, try Circle Count http://www.circlecount.com/ 

· Daily Updates: Post simple regular updates so other users visiting your Posts page will see some current activity.

· Share content your audience will find interesting, add a little personality via a short comment to adding plain links.

· Post the content of your blog here too.

· Advertise your Google+ Presence:

· Have a Google+ link on your blog next to your other social media links.

· Include a link in the author bio of any guest posts you write for other blogs.

· Add your Google+ link to your email signature and to the signatures of any forums you regularly post to.

· Join relevant Google+ communities and be helpful to others.

· Interact with other users’ content.

· Give someone else’s post a +1 if you are happy to share it as a recommendation.

· Share it, which re-posts it to your home stream and allows people in your circles to see it too.

· Leave a comment, be positive and bring something new to the conversation.
More about Google Authorship and Its Importance
· Higher click-through rates from search results by Google adding “rich snippets” to your content in its search results. These are additional information to help users decide whether each search result is relevant to them. They can display additional information about the author of the content, metadata.
· Example searches showing results with “rich snippets” generated from Authorship information:
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· Having your name and photo next to a search result boosts your credibility and authority and increases the chances that people will click on your link instead of someone else’s.
· Extra crossover traffic from one post to another. This happens via the author’s Google+ profile, which is linked no less than three times from a rich snippet-enabled result.
· Example of authorship-enabled result links to a Google+ profile.
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· Better search rankings, eventually, as Google keeps improving how the Authorship works.
Establishing Google Authorship
· Link your Google+ profile (your identity) to your blog.

· On your Google+ home page select “Profile” from the drop-down menu.

· Select “About” from the horizontal menu. Make sure you fill out the different panels, such as Story, Work, Education, etc.
· Scroll down the About page to the Links panel and click “Edit.”

· Find the “Contributor to” section and click “Add custom link.”

· Complete the fields in the new panel.

· Label: Can leave blank or enter the human-friendly name of your blog.

· URL: Put the base URL for your site, including the full URL (if a “www” is normally at the front, include that).

· Current Contributor: Make sure that is selected from the drop-down.

· Public: Make sure the visibility of the “Contributor to” section is set to “Public.”

· Save: Click “Save” at the bottom of the panel.

· Link your blog content back to your Google+ profile by using the Yoast WordPress SEO Plugin (free), which helps optimize your blog from an SEO perspective.
· In the WordPress directory, select “Add new” from the Plugins menu. Type “WordPress SEO” in the search box and click “Search Plugins.”

· Find the “WordPress SEO by Yoast”, click “Install Now” and then click “Yes” to confirm.

· After the plugin is installed, click “Activate Plugin” link. If you are given the option to help improve the plugin by allowing anonymous tracking on your site, select “Allow tracking” because this is good.

· Add your Google+ URL to your WordPress Author Profile.

· From the “Users” sub-menu, select “All Users.” Then find your own user profile in the list and click “Edit.”

· In the Contact Info section, find the field for Google+ and past your Google+ URL there.

· You can use that URL as-is or make it a shorter, simpler version (canonical URL) by changing it to https://plus.goggle.com/UniqueID  or https://plus.google.com/+Username 

· Click “Update User.”

· Google Publisher Page: You DO NOT have to complete this field to get Authorship working on your blog.

· Test the Authorship set up by using Google’s Structured Data Testing Tool http://www.google.com/webmasters/tools/richsnippets 

· Go to the link for the tool and past in the full URL of a post on your blog, which should now have Authorship enabled.

· Click “Preview” and the testing tool will give a report showing whether or not the correct information has been detected. Error messages are red. Working right messages are in green.

· Preview: Shows what the webpage would look like in search results. Should be able to see your headshot if configured correctly.

· Authorship Testing Result: This tells you if it is working right, not quite right, or you need to “Learn more.”

· Authorship re-=author Markup: This reports whether Authorship has been successfully established using a rel=author link that the connection is established both ways.

· Authorship Email Verification: This shows if you have successfully verified an email address on the domain to establish authorship for this webpage.
· Claim Authorship of your guest posts.

· You must point your Google+ profile at the target blog where you have posted a guest blog.

· Add a custom link to the blog in the “Contributor to” section of your profile.

· Link the guest post back to your Google+ profile with an embedded link in the Word document of the post.
· Include your Authorship details in the post itself, in the author bio at the bottom of the post.

· Include a special link in the bio, which tells Google you’re the content author by pointing to your Google+ profile using the “canonical URL.” The hyperlink will link to the Google+ profile and includes the marker – the extra parameter ?rel=author.

· The full link would be: https://plus.google.com/(your Google+ ID)?rel=author 

Google+ Communities about Writing
AmWriting: Support for all writers. http://bit.ly/UrFJFj 
Freelance Bloggers: For those writers who create, or want to create, blog posts for a living. http://bit.ly/1xF926q 

Freelance Lifestyle: Support for all types of freelancers. http://bit.ly/1kN7Dp7 
Freelance Writers: Specifically about writing freelance. http://bit.ly/1hFLKbM 

Small Business: A place to get any question answered about running your freelance business.  http://bit.ly/1kN7K43 

Speculative Fiction Writers: For writers of science fiction and fantasy. http://bit.ly/1kN8m9V 
The Art of Writing: Wide range with a nonfiction section. http://bit.ly/1s3yxhv 

The Writers Community: Broad group with a nonfiction section. http://bit.ly/1xF9stn 

Writers, Authors, Bloggers: For writers, authors, bloggers, including publishing. http://bit.ly/1oK93BK 

Writers’ Corner: For writers of poems, stories, novels, inspirational quotes, novellas and more. http://bit.ly/1uTjEfI 
Writer’s Discussion Group: Large group with several relevant categories. http://bit.ly/1hMDRla 
Writers’ Market: Covers everything from poetry to nonfiction. http://bit.ly/1hMDRla 
Writing: Covers a gamut of writing-related subjects. http://bit.ly/1u2H6Vf 

Writing Resources: Writers helping writers navigate the world of creative fiction and publication. http://bit.ly/1uTk4ma 
Writing: The Art and Science of Writing: Allows any post that is serious about the craft. http://bit.ly/1llntXP 
Sources:
Copyblogger: Seven Ways Writers Can Build Online Authority with Google+ http://bit.ly/Sw7Mlj 

Martin Shervington: Google+ Glossary of Terms http://bit.ly/1lljnip 
Savvy Writers: How to Get More Followers on Your Google+ Page http://bit.ly/1q1g2Iq 
Productive Writers: The Best Google+ Communities for Freelance Writers http://bit.ly/1hMFhvW 
Boost Blog Traffic: What is Google Authorship? http://bit.ly/1n5TvoQv
