LINKEDIN: Understanding How It Works
Purpose of LinkedIn: This is a business-oriented social networking service, mainly used for professional networking.

Basic Terminology
Connections: People you are connected to in LinkedIn.
Degrees: A second degree connection is a friend of a friend. A third degree connection is someone you can read through a friend of a friend and one of their connections.

Groups: Groups of other LinkedIn users. They can be used as discussions or forums for people to connect or get advice or job postings.
Introduction: Requests made to other LinkedIn members to introduce yourself.

Invitation: When you ask someone to connect with you to join your network.

Network:  Your group of connections.
Profile Page: The page where you list your work history, education, skills and expertise, groups and associations. It can be set for anyone on the internet to view it or you can limit access to other LinkedIn users, or just to your connections.

Recommendations: Your connections can write recommendations for you and you can write them for them. 
How to Use LikedIn for Authors
· Links: Links from LinkedIn to your online content count in the Google search algorithm, Facebook links don’t.

· Credibility: Having a well-ranking profile in LinkedIn gives you an air of credibility since it is a site for business professionals.

· Research: The Search function allows you to identify agents, publishers and editors.

· Connections: Build a strong profile so that people looking for what you do can find you in the Search function.

· Profile: Make sure it is complete by adding your industry, location, at least 5 skills, education, photo, at least 50 connections, a summary, and two past positions.

· Headshot: Make sure it is a good one, not old or grainy.

· Author: Add “Author” and the name of your book to your work experience, including a description of the book and a link to purchase it. You can link to a book trailer or a sample chapter.

· Profile URL: Update it to a vanity URL.
· Website Connections: You can connect up to 3 websites to your profile and your Twitter profile. Point one to your website, one to your Amazon listing, and one to a good review, your Facebook page, or to an About Me page.

· Background Summary: Write it in a conversational style, using first person. You can also list other pen names.

· Experience: Add your book to your profile’s “Experience” section.

· In the Company field, put down your publishing company. In the Title field put something like: “Author of_____. A______ for ______.” You have up to 1,000 characters to describe the book.

· If you are self-published or don’t want to represent working for only one publisher, put the book title in the Company field and in the Title field put: “Author of ____ for ______.”

· Keywords: Make sure the summary includes keywords related to your topic of expertise.

· Publications Section: Add your book titles to this section, as well as any guest posts you’ve written.

· Contacts: Import your contacts, they will not be spammed by LinkedIn. You look at your contacts listed and it will show you who already has a LinkedIn account. Then you choose to send those LinkedIn people a connection request.

· Participate in Groups: Choose 2-3 groups you want to focus wisely on, then get involved by answering and asking questions and engaging with members. Share excerpts of your book(s) in your groups.
· Use Endorsements: People can click a button and “endorse” your skills and expertise. So when editing your profile, indicate the skills that you want to be known for by adding them. Pass along the endorsements to those in your network.
LinkedIn Groups for Writers
Affiliated Authors: To promote your writing, meet others who publish and write books. http://linkd.in/1qpLBZV 

Aspiring Writers: Caters to those who are still trying to make it in the industry. Share tips, advice, blogs, and more.  http://linkd.in/Swpfdb 

Authors & Publishers Association: Discussions on all things writing-related by authors, publishers, book manufacturers, agents, publicists, and editors.  http://linkd.in/Swql90 

Authors and Writers: Share ideas, network, get feedback and learn from other authors.   http://linkd.in/1n4fkoS 
Authors, Writers, Publishers, Editors, & Writing Professionals: For all publishing professionals to learn more about how the industry operates. http://linkd.in/1hMIrzD 
Books and Writers: Caters to writers looking to network and promote their work. http://linkd.in/1ilGzZy 

Booksconnect: Articles and discussions to get you feeling creative and network with other writers.  http://linkd.in/1oRPpCb 
LinkEds & Writers: One of the biggest groups on LinkedIn for writers, proofreaders, and editors; has several subgroups. http://linkd.in/1ilGzZy 

Nonfiction Authors Network: Meet and get help from other nonfiction authors, and promote your projects.  http://linkd.in/1xFjElP 
The Freelance Writers’ Connection: To learn about being a freelancer and all the pros and cons about it. http://linkd.in/1hFSLJw 
The Writers’ Network: Aspiring writers and established writers, editors, agents, and others in the publishing business.    http://linkd.in/1mEicaL 

Writers and Authors Circle: Whether you are published or not, join and chat with other authors.  http://linkd.in/1llsIGQ 
Writers International: Connect with writers globally.  http://linkd.in/SwpO6R 

Writers World: A forum for writers in all genres and at all levels of experience to share ideas, suggestions, questions, experiences. Can promote your writing, business, website, blog, and logo. http://linkd.in/1kjpj6Z 

Resources:
Lee Lofland: The 20 Essential LinkedIn Groups for Aspiring Writers http://bit.ly/1q1srMu 

Glossary of LinkedIn Terms  http://bit.ly/UrMuHi 

WebGoals: LinkedIn Glossary  http://bit.ly/1s3J2Bh 

Aleweb Social Marketing: LinkedIn for Authors http://bit.ly/1n5Wlud 

Authority Publishing: Social Media for Authors: 12 Ways to Leverage LinkedIn for Book Promotion http://bit.ly/1l1iywl 
