TWITTER: Understanding the Twitter World
Goals for using Twitter: This extremely popular social media tool is good for connecting in real time with readers, other authors, agents, publishers, and literary figures. You can “follow” 2,000 users.
Basic Terminology

# Hashtags: Used to mark keywords or topics in a Tweet to categorize those Tweets and make them more easily found in Twitter Search. Clicking on a hashtagged word in a message shows you all other Tweets marked with that keyword. Don’t use more than 2 hashtags per Tweet. Don’t put a space between the symbol (@) and the word.
#FF: “Follow Friday” used to make suggestions who others should follow on Fridays.
@ Username: Used to call out usernames/handles in Tweets. It becomes a link to a Twitter profile. Don’t put a space between the symbol (@) and the word.
@reply: Any update posted by clicking the Reply button on a Tweet. It will begin with your username and show up in your Mentions Tab on the Notifications page. They are also considered “mentions.”
Avatar: Profile photo uploaded to your Twitter profile in the Setting tab of your account.
Bio: A short personal description of 160 characters or fewer to define who you are on Twitter.

DM Direct Message: Tweets that are private between the sender and the recipient. 

Favorite: Marking a Tweet as one of your favorites by clicking the yellow star next to the message.

Follow: To follow someone on Twitter by subscribing to their Tweets or updates on the site.

Handle: A username selected and the accompanying URL, like http://twitter.com/username 

MMS: Multimedia Messaging Service, often called picture messaging. You can send media like audio or photos from your phone.

Notifications: Lets you view interactions, mentions, recent follows and Retweets.

Profile: A Twitter page displaying information about a user and the Tweets they have posted from their account.

RT Retweet: A Tweet by another user, forwarded to you by someone you follow. Often used to spread news or valuable information.
TL Timeline: A real-time list of Tweets on Twitter.

Tweet: The act of posting a message on Twitter. A message posted containing 140 characters or fewer.

URL Shortening: Use one of the free websites to shorten a long link and save characters in the Tweet. Bitly https://bitly.com/ , Tiny URL http://tinyurl.com/ . Or if using Hootsuite, shorten the link in the Tweet message box.
General Book and Genre Hashtags
	#book
	#histfic and #histnovel – historical fiction

	#novel
	#womensfiction

	#nonfiction
	#scfi or #science #fiction

	#fiction
	#romance

	#paperbacks
	#paranormal

	#short
	#crime

	#shortstories
	#suspense

	#shortreads
	#kidlit

	#lit fic – literary fiction
	


General Promotional Hashtags

	#bookbuzz
	#kobo

	#ebook
	#new

	#free or freebie
	#nook

	#indieauthor or #indiepub
	#smashwords

	#ipad
	

	#kindle
	


Common Hashtags for Authors
#amwriting: A way of supporting writers and fostering a sense of community. Use it to tell what you are working on. There is also a website connected to it: http://www.amwritingblog.com/ Example: Crossing the 50K mark on this first draft tonight! #amwriting @sposcente
#amediting: Use to let people know about being at the editing stage and to ask for needed advice. Example: Writing is easy but crafting the words and honing the plot sure isn’t! #amediting @mmrule
#askagent: Use to get advice from an agent on Twitter, NOT to pitch to an agent.
#bookgiveaway: To run a book giveaway on Twitter and help people discover it. Example: #bookgiveaway time! Which pig built a house out of bricks? Tweet us ur answer & u could win a copy of http://t.co/7MBBNph
#followfriday (or #ff): Use on a Friday to suggest people to follow and tell why the person or people should be followed. Example: Thank you! RT @miss_givans: #ffpublishing folk: @LOSTINFICTIONUK @scrollscast @publishingtalk
#nanowrimo: National Novel Writing Month
#novelines:  Use to quote from a novel-your own or others.

#teasertuesday or #samplesunday: Use to offer a link to a sample chapter or other snippet from your current work or Work-In-Progress.
#wordcount: Use to share your word count in public, your successes and failures to motivate yourself and other writers. Example: Today has been an AMAZING success. I avoided writing a single word. #wordcount #campnanowrimo
#WriterWednesday: Use to give a shout-out to writers, suggest authors to follow, or to share writing tips. Example: A big #WriterWednesday shoutout to @gordonkessler http://bit.ly/2344f
#writetip: Used to share writing tips and give shout-outs to writers. Example: Avoiding distractions frees up more time to write #writing #writetip @Starla_Kaye
#writingprompts: Use to suggest a trigger for a story or to look for writing inspiration yourself. Example: A writing prompt for today: The subtitle for your life #amwriting #writingprompts @sarahsalway
Useful Help with Twitter
BufferApp https://bufferapp.com/  - Use to schedule Tweets.
ClickToTweet http://www.clicktotweet.com/  - This is a link generator to promote your stuff on Twitter.
Future Tweets http://futuretweets.com/ - A free service to schedule Twitter messages.
Hootsuite http://hootsuite.com - Allows you to schedule the release of your tweets, can manage multiple accounts.

Mashable http://mashable.com/  - Has a large variety of topics people are discussing.

OneKontest http://www.onekontest.com/  - Helps you engage and reward Twitter followers through contests.
TweetDeck https://about.twitter.com/products/tweetdeck - Use for real-time tracking, organizing and engagement, can manage multiple accounts.
Twellow  http://www.twellow.com/  - Use to find people to follow in your niche or of similar interest.

Twilert http://www.twilert.com/ - A way to monitor what’s being said about you and your brand on Twitter. It watches your mentions, hashtags and manages your online reputation.

Twtvite http://www.twtvite.com/  - Helps you organize events and create buzz for them.
Twitter Tips for Authors
· Aim to reach readers, not win a popularity contest.

· Be personable.

· Retweet good information posted by others.

· Don’t use Twitter as a billboard for your book.

· Use #hashtags to reach interested groups.

· Include a site link in your bio.

· Follow likely fans, not just other authors.

· Use a headshot for your profile photo, not a book cover.

· Add a custom profile background and header image for branding.

· Don’t ever beg followers to buy your book.

· Tweet in the afternoon and evening to increase traffic.
· Tweet on Thursday and Friday for the most traffic.

· Cross promote your Twitter account on Facebook, LinkedIn, and Google+.
· Tweet favorite lines from your book.
· Tweet the first line of each chapter.
· Tweet “in character.”
· Tweet pictures or descriptions of your book’s settings.
· Invent and share food/cocktail recipes your characters would enjoy.
· Tweet quotes from reviews.
Types of Tweets
· Links

· Questions

· Quotes/Factoids/Anecdotes

· Relevant news/stories

· Q&A
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