FACEBOOK: More than you will ever want to know
Profile, Page, Group
Profile (Personal Timeline): This is who you are online to Facebook. It is your complete picture and story on Facebook, including your Profile picture, biography, personal information, and more. It can be public or private. Each person who signs up for Facebook has one account with login information. Each account can have a Personal Timeline and manage multiple Pages. They represent individual people and must be held under an individual name. The can be “friended” and “followed.”
Pages (Fan Page): They look like Personal Timelines, but they offer tools for connecting people to a topic they care about, like a business, brand, organization, or a celebrity. They are managed by people who have Personal Timelines. They are not separate Facebook accounts and do not have separate login information from your Personal Timeline. They can be “Liked.”
Groups: These can be created by any Facebook member and provide a place where smaller groups of people can come together to discuss specific topics. They can be public or private.
Liking, Friending, Sharing, Following

Friend: Friends are people you connect with and share content and updates with on Facebook. They have the privilege of viewing and posting to your “wall.” This is for Personal Pages or Timelines.
Like: This button is a quick way for people to share content from the Page with their friends on Facebook and to see updates in News Feed. This is for Pages.

Share: This button allows people to add a personal message to links from your information before they share it on their timeline, in groups, or to their friends via a Facebook message.

Follow: This button lets people subscribe to the public updates of others on Facebook and see in News Feed. It is a way to hear from people you’re interested in, even if you’re not Friends.

Other Basic Terminology

Chat: Sending and receiving instant messages with Facebook Friends without leaving Facebook using the Chat feature.

Event: This allows you to organize events, gather RSVPs, and respond to events that you’re invited to.
Messages: They are similar to private email messages and appear in your Facebook Inbox. They can include text messages, chats, emails, and mobile messages from Facebook Friends.

News Feed: The continually appended feed of status updates that appear on your Facebook Profile home page.

Subscribe: Using this feature, you can keep track of posts and updates from other Facebook members.
Tags: You can tag another Facebook member in photos and posts that you publish on Facebook.
Ticker: This update with your Friends’ activities in real-time appears on the right side of your Facebook home page.

Timeline: This shows all of your Facebook updates and activities in reverse chronological order.

Wall: This is where you can publish updates and where your Friends can post updates directly to you.
Facebook Personal Profile vs Facebook Fan Page vs Facebook Group
Personal Profile/Timeline:
· You are not allowed to use a Personal Profile (Timeline) primarily for your own commercial gain. If you use this to represent something other than yourself, you risk permanently losing access to your account and all of its content. But you can convert your Profile to a Page.
· The “friends” you can have on a Personal Profile are limited, capped at 5,000. There is NO limit to the number of “followers.”
· A Personal Profile keeps your information share with friends and family separate. You can control the privacy settings.

· Only your friends can tag your Personal Profile.

· You can promote posts on your Personal Profile, but they aren’t targeted or as strong.

· You can send unlimited private messages to “friends.”

· Profiles can’t have business or marketing apps installed on them.

· Profiles can’t schedule future posts, unless you use a third party app like Post Planner.
Facebook Fan Page: Preferred for an author
· Fan Pages are best for promoting brands, businesses, building awareness for a cause, gather support for something, or for celebrities wanting to interact with their fans or customers. They are best for when you need to exceed the Group’s Facebook’s 5,000 “friend” cap.
· They can be “Liked” and have an unlimited number of fans.

· Access to a Fan Page can only be restricted by certain ages and locations.

· Private messages to fans can only be sent after the fan has sent the first message.

· Fan Pages have two walls: one with what the Page owner writes, and one for fans to write messages.

· Fan Pages can create content that comes from the Page itself and doesn’t have to be linked you personally.
· Fan Pages are indexed by external search engines such as Google, like a public profile.
· Fan Page administrators can send updates to fans through the Page. The updates will appear in the “Updates” sections of fans’ inboxes. There is no limit on how many fans you may send an update to, or how many total fans a Page can have.
· If someone posts spam on your Fan Page, you have to remove it manually. And you can remove specific members.
· You can create related Events, which show up under the users’ Request.
· Ads can be purchased to promote the Fan Page. Fan Pages can benefit from social ads that publicize the fan connection between a Fan Page and a specific user.
· Fans and other Fan Pages can tag your Fan Page.
· Contests: Because you can have Facebook tabs on Fan Pages, you can host contests that build engagement with your fans.
· Analytics are available for Fan Pages to track the amount of views a post receives and monitor weekly reaches.
· Fan Pages give you the option to like pages and showcase them on your page.
· Fan Pages allow you to create custom apps to gather email leads for marketing outside of Facebook.
· You can schedule future posts on Fan Pages.

· You cannot specify a custom URL for the Fan Page until you have 25 fans. When you change the URL to something more easily identifiable, the old default URL will automatically be redirected to the new URL.
Facebook Group:
· Groups are good for organizing on a personal level and for smaller scale interaction around a cause. They are good for small group communication and to share common interests and express opinions.
· For security reasons, groups have a size limitation. The administrator can restrict access to the group.

· You can set permissions on “groups” so that they are open to anyone, closed and “users” must get administrator approval to join, or secret (invite only).

· Only groups under 5,000 members can send email blasts. The administrator can send messages to the group members that will appear in their email inboxes.
· Groups are set up for personal interaction and are connected directly to the “administrator.” Which means that whatever activities go on there could reflect on the administrator personally.
· An administrator manages the group, approves applicants, and invites others to join.

· An administrator can appoint “officers” who are nominally in charge, but those people do not have the ability to administer the group.

· When the administrator posts something, it appears as coming from you and is attached to your personal profile.

· Groups are not indexed by external search engines.

· If someone posts spam on your Page, you have to remove it manually. And you can remove specific members.
· You can create related Events, which show up under the users’ Request.
· Ads can be purchased to promote Groups.

General Facebook Tips for Authors

For Facebook Fan Pages:
· Link the Fan Page to your “Works At” on your personal profile.

· Share things you care about and are meaningful to YOU. Fans want to learn your quirky humor, your passions, etc.
· Respond quickly to comments.

· Share glimpses into you, the writer, about your writing life and process.

· Share inside scoops on new releases and upcoming events.

· When you write a Status message that refers to another Facebook page, “tag” the other page. Try typing “@” before their name to see if Facebook will suggest their page. This can help your post get more views. The other page’s author will be notified and will usually visit your page to see what you said. Usually they will “like the post,” which will give it more visibility.

· The ideal length of a post is less than 40 characters, but try to stick under 100 characters.

· Link your Facebook Fan Page in your email signature.

· Link your Facebook Fan Page to your blog.

· Include your Facebook Fan Page URL in your author bio.
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