SHELFARI: A Reader’s Social Media
Purpose of Shelfari: Users can catalog the books they own of have read, can rate, review, and tag those books as well as discussing them on the site. It is owned by Amazon.

Promotion for an Author

· Connect to Your Website: Connect your Shelfari account to your Facebook and Twitter accounts and show your activity on it on your website.
· Authors Unbound program: Every author has a place where people can share information about the author, discuss their work, and discover new stuff by them.
· Extra Book Information: What you add will show up on Shelfari and the Amazon.com listing.
· Book description
· One sentence synopsis
· Plot summary
· Covers
· Important people
· Settings and locations
· First sentence
· Memorable quotes
· Awards
· Tags
· More books like this
· Groups/Discussions: Participate in groups and discussions that interest you.
· Your Shelf: Put your book(s) on your shelf.
· You can post a review someone else wrote and cite them.
· If the review is also on Amazon, say so, and/or give a link.
· You can write a review of your own book, put “written by author.”
Creating Your Author Profile
· Customize your profile’s URL on the “Profile and Account Settings” screen. Choose something professional.

· Add books to your shelves, including your own.

· In the search bar, type in your author name and click “search.”

· Click ADD and that will send your books to your shelf.

· Claim the books to your author profile by clicking on the hyperlink for the title.

· Mouse over the question mark next to the author names and a window should pop up saying they don’t know who the author is.

· Click “edit contributors” and then choose the correct author to link to the book.

· Type in the author’s name and selection of possible matches will show up. Click on the correct one. Then click “save changes.”
Sources:
SFWA: Tools for Writers: Sherfari http://bit.ly/1pkRFFM 

The Newbie Author’s Guide: Shelfari http://bit.ly/1pkSUo8 

Indies Unlimited: Tutorial Tuesday: Get Your Books on Shelfari http://bit.ly/1oOTglk 
