GOODREADS: A Reader’s Social Media
Purpose of Goodreads: This is the largest site for readers and book recommendations in the world. The author program is for published authors and authors in the process of publishing a book. The book databases are populated using data from Amazon and Barnes & Noble. Self-published authors can list their books manually.

Member Profiles: All members of Goodreads have regular reader profiles where they can review books, add friends, and post information about themselves.
Promoting on Goodreads
· Author Profile Page: The page lists all of the author’s published work, book cover images, events, a blog, videos, links and statistics about your books.
· Picture and bio
· Favorite Books/Recent Reads: Share your list with your fans.

· Blog: Blog to generate followers.

· Events: Publicize upcoming events, such as book signings and speaking engagements.

· Excerpts: Share book excerpts and other writing.
· Add to My Books widget: Lets Goodreads members add your book to their shelves directly from your Web site.

· Books widget: Shows off your books and their ratings.

· Reviews widget: Shows your reviews

· Goodreads Author widget: Add to your website or blog.

· Giveaways: This is a way to generate interest in a new title and attract new readers to your work. They are free to list. Books MUST BE paperback or hardback. NO ebooks.
· You choose how many books to giveaway, how long to run your giveaway, and which countries are eligible to enter. Goodreads chooses the winner(s) and sends you a file with their mailing addresses.

· Start your giveaway at least one month before publication for early buzz.

· Running the contest for a month is best.

· They recommend offering at least 10 books.

· Add the Goodreads giveaway widget on your blog, Facebook page or website.

· Groups: They are great places to meet new readers and it is recommended that you join a few groups that interest you.

· Participate as a reader first, be passionate and friendly. Later on you can discuss your own work.

· Many groups have rules for how authors can or cannot participate.

· Featured Author Group: This is a special discussion group created for a single author or panel of authors. You can create a group to discuss your work and invite your friends.
· Keep it simple. They recommend running the group for a single day.

· Promote the group to your Facebook friends, Twitter followers, and on your blog.

Sources:
Goodreads: How to Use the Author Program http://bit.ly/1pkKOfg 

The Creative Penn: The Ultimate Guide to Goodreads for Authors http://bit.ly/1lnUhPV 

Huffingtonpost: How to Become a Goodreads Power User (and why you’d want to) http://huff.to/1s6eHlw 
